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Poster
Light Box

Digital Signage

Networked 
Digital Signage

Personalized
• POS data analytics
•Mobile/Beacon connected
• Audience Measurement

• Brand Awareness •More Attention Gathering
• Effective Space Management
• Better Ambience 

•More Engaging with Customer
• Analyze Customer Behavior
• Intelligent Marketing Tool

Interactive 
• Touch
• Voice AI
•Mirror
• 3D Camera    

Static Signage
Digital Signage

Intelligent Signage

Signage Evolution
Samsung has been leading the digital signage market
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Digitalization for Retail Store

Digital Signage capture 400% more views than 
static displays

64.7% of retailers say that digital signage is 
helpful for brand message

47% Digital video viewers recall advertisement
19% made an unplanned purchase

Customer Attention Brand Awareness Recall & Purchase

63% of people say that digital signage catches 
their eye

* Source: Intel Corporation, “A report on a Field Trial of AVA in Digital Signage’ (2010), Make your advertising work harder by Zoom Media (2014), Engaging People with DOOH media by SeeSaw Networks (2007), 
UK Retail Digital Signage Survey by realisation , the screen (2008),  Abitron Report (2010), Retail marketing sales profiting personalization by BCG(2017) 

Brands that create personalized experience by 
integrating advanced digital technologies are 
seeing by 6-10% revenue increase

+ 6~10% Revenue
(x 2~3 faster effect)

Store digitalization has become a widespread trend and is proven to help retail business grow
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Search products 
and experience the 

store

Try and compare 
products

(check size, color, 
material, style)

Pay/ Pick up
/Tax refund/ 

Return

Entrance Search Styling Pay/Pick-up

Shopping Journey Analysis

Pre-visit Post visit

Product  
Research,
Brand Comm.

Check Store info.
(In-store promotion, Tax 
info, Open/close time)

Engaged,
Brand Loyal,
Revisit

In-store Journey

“81% of shoppers conduct 
online research before 
buying and more than 
55% of consumers visit 
stores before online. 
Omni-channel experience 
goes both ways.” 

*Source: Shopping reinvented empathy and the key to a superior shopper journey (2017)

“66% of Shoppers who 
tried to find information 
within a store say they 
didn’t find all the info they 
needed”

Today, shopping is a journey, whose purpose is not just buying, but establishing and building relationships
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Samsung is the only display company who provides a comprehensive product line-up, from 
indoor display, outdoor display, to LED Signage

LEDOutdoor

Outdoor ( P20~25) 

Special Display

Retail Solution

Indoor/Outdoor ( P1.2~16) 
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Professional
(24hrs x 7 day)

Ultra HD (4K, 5K)

32 ~ 95”

Control Room

Corporate / Convention center

Standalone

High resolution (<P1.xx) 
Full Outdoor

(Anti Dust, Water Proof.)

Semi-Outdoor

Retail – Ad/Promotion

Video Wall

Product Portfolio

Flip
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*Source: Make your advertising work harder by Zoom Media (2014), Engaging People with DOOH media by SeeSaw Networks (2007), Abitron Report (2010)]

Content/Display Management

Attraction Engagement Efficiency Personalization

Value Proposition for Retail
Samsung provides the ultimate display solution to enhance customer in-store experience and easy 
operation for retailers

• Deliver seamless experience 

and Customized marketing

• Save cost and time of staffs

• Make information more 

accessible for customers

• Increase customer dwell time

• Brand story, product & styling 

information delivery

• Lure customers inside store

• Create unique and memorable 

environment
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Customer Experience B2B

Enhance customer experience & customer
journey
Not just buying, but establishing and 
building Relationships. 
Appreciate the origin of the products and 
identify with its core brand values
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Automotive VIP sales location

Volvo Design Studio let´s customers identify with brand values

Emotions

Brand Identity
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Automotive, next generation digital signage

Volvo Design Studio let´s customers identify with brand valuesLamboginhi Lausanne

Emotions

Brand Identity
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Burberry Flagship, Kenzo - SuperDry

LED wall dimensions are 5,28 x 6,48m  IF020H 

Stand alone display 
and Video Wall

SuperDry Olso Flagship

ICONIC 
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Show room / VIP customer sales 

VIP customer sales
Sales training for employees

Internal presentation of new collections

Emotions
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Department store location

• Attract and Promote
• Dynamic changing content & campaigns
• Tailor content to audience and location
• Customers identify with the brand core values



15

Hyper market Signage Solutions

Short term customer journey
Increase footfall
Visual touch points
Quick decisions 
Analytics & interactive content
Promote excessive stock
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Digital Signage moving in to Fitness

Virtual Trainer or Live Group Classes

Kiosk service in un-staffed  centers

Ad space near cardio
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LFD or LED screens, 
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Video wall replaced by LED - adding an extra dimension
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Media pole
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Samsung IER Retail LED

IER IER
(1x3)

●Modular Design

-. Basic Cabinet (4X3) + Extended Cabinet (1X3)

-. Screen Size Customize based on 240mm width

-. L-type Installation Ready

< Landscape >

< Portrait >

-. 480mm Width → 240mm Width
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QLED 8K Signage - Premium segment

Pixel-less display to showcase  
product quality& craftsmanship 

True 8K resolution with more than 33
million pixels

8K AI Upscaling by using Quantum 
Processor and AI-Powered 
machine learning to compare data 
from millions of images. 
QLED 8K signage transforms lower
quality image into 8K
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Semi-outdoor signage, high brightness

Poor visibility High visibility

•

•

•

•
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Key Features of Dual-sided Semi-Outdoor
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How not-to-do 

• Calibration off
• Modules out
• LED pixel too big for the view distance 
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Why Samsung LCD Signage?
All-in-One Digital Signage reduces TCO by eliminating External Player Box or PC, making 
installation easier and providing lower failure rate performance

※ SOC – System on Chip

 Removal of External Media Player & Cables

 Lower Failure Rate with SOC

 Easy Installation and Maintenance

Cost Saving Low Failure Rate

NW Cable Power Cable

Server
Room External Media 

Player

Conventional
Display

CMS
Power Cable NW Cable

Samsung
SMART
Signage

Powered by

Server
Room

CMS

CONVENTIONAL All-in-One Signage

SAMSUNG All-in-One Digital Signage
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MagicInfo overview - tailored to any hardware screen
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The content - What is MagicINFOTM?
Create, manage and monitor high-performing content within a powerful, comprehensive platform

Retail Analytic 
Solution

Network

• POS Analytics

• Behavior Sensing

(Video & WiFi Analytics)

• Campaign (Rule) Manager

• Intelligent Dashboard
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Samsung, Remote Management Solution
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Various retail solutions are under PoC to support retail business

Retail Solutions 
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Key Features – Behavior Sensing (Anonymous Video Analytics)



Thank you
Henrik Hansen,
European Business Development Manager, 
Retail
henrik.h@samsung.com
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